in association with

egration into a feature film
OBJECTIVES

Sex and condoms are still a taboo in India. In such a scenario, the motive was to
communicate the brand's objective in an innovative and engaging way

CREATIVE SOLUTION

The film aftempts to metaphorically go through the lens of on alien PK who question's beliefs
and views on social issues

The scene porirays PK's take on the faboo on condoms and his questions on the
acknowledgement of the product
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The scene was viewed by more than |500k | people on youtube
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Infilm Infegration which gave insightful information on benefits
of Condormns and taboo attached to it by Mr. Aamir Khan (PK]

himself in the film




